Colgate-Palmolive (India) Ltd

Your trust.
It’s what helps us keep India smiling.
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May 15. 2018

The Secretary

BSE Limated

P.J. Towers- 25™ floor

Dalal Streect

Mumbai- 400001 Scrnip Code: SO0830

The Manager — Listing Department

Natuonal Stock Exchange of India Limiaited Symbol: COLPAL
Exchange Plaza C-1. Block - G Sernes: EQ
Bandra Kurla Complex

Bandra (East), Mumbai 400 051

Dear Sir.

Intimation of Analvst'Institutional Investor Mecting.

We wish to mmforrmm you that pursuant to Regulation 30(2) of the SEBI (Listing Obhganons &
Disclosure Requirements) Regulations, 2015, a presentation on the Audited Financial Results for
the financial year 2017-18 shall be made to Analyst/ Institutional Investors on May 21, 201 8.

Kindly take the same on record and acknowledge the receipt.
Thanking you.

Very truly yours
Colgare-Palmolive (India) Limired

¥

K. Randhir Singh
Company Seccretary & Compliance Officer
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Disclaimer

This Presentation and its related publication, release, webcast or communication (together the “Presentation”) is for general information purposes only. This
Presentation does not solicit any action by Colgate-Palmolive (India) Limited (the “Company”) based on the material contained herein. Nothing in this
Presentation is intended by the Company to be construed as legal, accounting, investment or tax saving advice.

This Presentation includes statements that are, or may be deemed to be, “forward-looking statements”(except for the historical information). These
forward-looking statements appear in several places in the Presentation and are based on certain expectations, assumptions, anticipated developments and
various other factors which are not limited to, risk and uncertainties regarding fluctuations in market share, earnings, market growth, intense competition
and the pricing environment in the market, consumption level, ability to maintain and manage key business stakeholders and external factors having impact
on the conduct of the business not limited to inflation, currency fluctuations, climatic changes, political and regulatory environment, Government policies
and changes in international oil prices etc.

The Company, therefore, in no way assures, represents, warrants, guaranty, undertake, express or imply, given that such statements, views, projections or
forecasts are correct or that the objectives of the Company will be achieved as contained in the Presentation. The Company’s actual results of operations,
financial condition, stability, liquidity, and the development of the industry / business sector in which the Company operates, may differ materially from
those suggested by the forward-looking statements contained in this Presentation. The Company may alter, amend, modify, revise or make necessary
changes in any manner to any such forward looking statements contained herein including but not limited to oral forward looking statements as may be
required from time to time on the basis of any subsequent developments, conditions, circumstances, information, events or otherwise.

The Company expressly disclaims and does not assume or undertake any obligation to update forward looking statements to reflect the events,
developments or circumstances after the date of the Presentation. Neither the Company nor its affiliates or advisors or representatives nor any of its or their
parent or subsidiary companies or undertakings or any such person's officers, directors or employees guarantees that such forward-looking statements and
its assumptions, including oral or implied, are error free, lacking omissions, fair, accurate and complete nor does either assume or accept any responsibility
for such forward-looking statements in future or the actual occurrence of such projections or forecast based on such forward-looking statements.

This Presentation should not be in any manner whatsoever construed as an approval, acknowledgement, confirmation or acceptance by any statutory or
regulatory authority in India including the stock exchanges in India. The material contained in this Presentation is subject to change without notice and past
performance and historical trends or information is not indicative of future results.

This Presentation is for information purposes only and does not constitute or should not be construed as an offer / invitation for sale or subscription of or
solicitation for any securities of the Company. Investors are cautioned to exercise diligence before taking any investment decisions or otherwise and
Company assumes no responsibility for any loss or damage suffered due to any decisions made on the basis of this Presentation.
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Agenda

‘ Q4 & FY 2017-18 Results

‘ Company Overview

‘ Key growth drivers

‘ Overall Performance

@
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Agenda

‘ Q4 & FY 2017-18 Results
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Financial Strategy

Sales/ Volume %

.

Non Variable %
Overheads
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Financial Results

Q4 2017-18




Net Sales

(Rs. Crores)

1,100

1,033

Q4 2016-17 Q4 2017-18
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Gross Margins

+290 bps

Q4 2016-17 Q4 2017-18
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Advertising

(Rs. Crores)

150

Q4 2016-17 Q4 2017-18
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EBDITA

+480 bps
28.3%

Q4 2016-17 Q4 2017-18
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Profit After Tax

(Rs. Crores)

190

180

+25%
170 179
160
150
143

140
130
120
110

100
Q4 2016-17 Q4 2017-18

*PAT before tax reversals and exceptional item for Q4 2017-18
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Summary Q4 2017-18

Net Sales

EBITDA

+5% growth

+290 bps

13.2% to sales

28% to sales

+25% growth
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Financial Results

FY 2017-18




Net Sales

(Rs. Crores)

4,200

2016-17 2017-18
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Gross Margins

+160 bps

/ S

62.6%
2016-17 2017-18
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Advertising

(Rs. Crores)

+3%

527

2016-17 2017-18
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EBDITA

+280 bps

2016-17 2017-18
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Profit After Tax

(Rs. Crores)

+15.2%

561 I

2016-17 2017-18

*PAT before tax reversals for FY 2016-17 & 2017-18 respectively
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Summary FY 2017-18

Net Sales +5% growth

+160 bps increase

+13% to Sales

EBITDA
27% to sales

+15.2% growth
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Agenda

CPIndia Overview

Colgate Slide 21
N’




Our remarkable journey

39 most
Brush-up admired
1% Oral Health  Challenge  companyin
Month India

Inaugurated
tbr mfg
Facility at

Sricity

Toothpowder
launched 15t IDA seal

for CP
Products

Becomes a Blue- id@

Ch i p CO m pa ny Indian Dental Association

BRIGHT SMILES,
BRIGHT FUTURES

CP India launched Colgate Herbal Inaugurated Inaugurated Inaugurated

incorporated launched manufacturing manufacturing manufacturing
fFacility at Baddi facilityat Goa  facility at

Sanand

Young India
programme
launched
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India’s Most Trusted Brand
7t yearin a row!

AN

COIgates Source: Economic Times , Brand Equity Annual Survey Slide 23




Endorsed by some the Biggest
Celebs in India
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Toothpaste Market Growth

mm Consolidated Volume Growth B Pricing Growth - O- Nominal Growth

19.6%

13.8%

10.9!
8.5%
6.0%. . - 6.3% . 59% 6.6% )
oo ® i (1] . ., ..i 1
, 21% al Ij N
A8

2015 2016 2017 Q1'15 Q2'15 Q3'15 Q4'15Q1'16 Q2'16 Q3'16 Q4'16 Q1'17 Q2'17 Q3'17 Q4'17 Q118
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Toothpaste Volume Share

Colgate

57 57.4
525 533 5p7 545 0 55.6 537

48.8 49.4

~3X

251 246
22.8 226 23.3 23.5 2238
21.3 19.6 19.1 17 g Competitor 1

D, Competitor 2
119 122 129 137 148 14 134 134 139 153 195

13 28 _~¢7
01 04 06 — % Competitor 3

2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017

Colgate Source : AC Nielsen (new panel data) Slide 26




Unwavered by competition attacks !!

1999 2000 2001

Pricing War

2002 2003

5p 23 53

56 57 57

55

New entrant

Competitor 1

2007 2008 2009 2010 2011 2012

CP Toothpaste

Market : All India(U+R) Volume Share Source : A C Nielsen DEC’17
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54

New entrant
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Toothbrush Market Growth

I Consolidated Volume Growth I Pricing Growth - O- Nominal Growth

21.1%
19.6%

17.8% Q
15.1% 12.0% O N .
. . .. % 13.0% 13.5%13.0%
‘. i * \ 'R XJ 10.8%
5% . IR, 8.1%" Kok
= o ! i

2015 2016 2017 Q1'15Q2'15Q3'15Q4'15Q1'16 Q2'16 Q3'16 Q4'16 Q1'17 Q2'17 Q3'17 Q4'17 Q1'18

Colgate Market ;" All India(U+R) Value Share Source : A C Nielsen YEC17 Slide 28




Toothbrush Volume Market Share

473,
428 444 -+ Colgate

42.3
39.8 /\

17.8 18.8 184 18.4 17.4 V

Competitor 1
14.8 14.2

11.4 11.9

.y 10.7 11.0 Competitor 2

c9g 64 72 72 67 75 3.0

2008 2009 2010 2011 2012 2013 2014 2015 2016 2017
CP Toothbrush e==Competitor1 e===Competitor 2
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Key Growth Drivers

Engaging with
consumers to Winning on
build our the Ground
brands

Strong
professional
partnerships

Innovation
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Key Growth Drivers

Engaging with
consumers to Winning on
build our the Ground
brands

Strong
professional
partnerships

Innovation
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Innovations developed over the last
few years
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Excellent Natural solution for Oral
Care needs

Colgate Cibaca Vedshakti

Packed with goodness of
everyday natural ingredients
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Active Salt - First in the Naturals
segment

——

Keep Pyorrhea Away *

Colgate g \4@

100g Healthy Tight Gums

P

PR % = T N e ot

Colgate g

7100g Healthy White

- ¥/ JHealthy Gums & Teeth

Colgate
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Establishing new sub-segments

Making brushing fun for Kids!

—_— e ——

—
Clinically Proven Cavity & Enamel Protection

Clinically Proven Cavity & Enamel Protection

AN

Gl = &

oigaie vy

° k =T Gl aal
g TRAWBERRY six

Anticavity Toothpaste for Kids

CHinically Proven Cavity & Ei

C olgate

Anticavity Toothpaste for Kids

—_—— e

Clinically Proven Cavity & Enarnel Protection

Colgate TR n%

Anticavity Toothpaste for Kids

TRAWBERRY reavon NORVAMIN . . B0

Fun filled exciting characters
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Innovation in Sensitivity Portfolio

r r_SENSlJTIJVE

Anticavity Toothpaste

il P/ US

Colgate SENSITIVE [ie)

Colgate Sensitive Pro Relief
with a new nhame
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Innovations in Manual Toothbrushes

India’s first value-tier
‘black’ toothbrush
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Building new sub-categories

SLIN-TIP® 8
BRISTLES A

Deep Cleaning,
Yet Gentle

gate’ |

POWERED i
TOOTHBRUSH

o

‘India’s#1
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Exciting new Flavor - Plax

-

No Alcohol
No Burning Taste

. I
%—E}“m

olga
\f;Piax 0

splcv' mssn

Rémov osbwm of'Ge m
L 24 pgodamom&) vol
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Introducing new “Convenient”
Pump format in Bodywashes

SAVE =150
~ Palmolive

Absolute Relax
ith Ylang

ower Gel ¢ with Ylang ¥
Essential Oil & Iris Extract
\ y/
\ \ Y
\ 3 R/
|
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Building ‘Palmolive Naturals’
Hand Wash Portfolio

Palmolive B Palmolive

NATURALS
LIQUID HAND WASH b NATURALS
e~ ) LIQUID HAND

Irresistible Softness ! peen Cleantin =28

Blaclk Orchid & Mill . :
- ?:fxOrlnI = Sea Minerals o

250ml
RASPBERRY

250ml
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And that’s not all...
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The “Perfect” Sangam

Colgate Swarna Vedhshakti

p—

‘ = -“‘-; —
Colgate .

- T 2
' My 0 @ + STRENGTHENING 4 FRESHNESS + ANTI-GERM + MASSAGE + GUMCARE
_ % -2 2 P e % e s y > >

Ved Aur Vigyaan
ka Perfect Sangam
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Building Conversations on Digital

N U
[
Colgate
p

“Dadima ke

Living the Perfect
Sangam
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ii Awareness - SVS

At

Shot on OnePlus
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Strong Naturals Portfolio

S~

.

W EDSEAPRICTN, Y

SWARNA

? _\VEDSHAKTI

Created with Ayurvedic Expertise

100g. Healthy Tight Gums

Colgate g

b
‘ GERMS
T ‘ Lemon:

o N

Colgate
N’
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Adding Exciting colours to life
Co/lgate NeO

"
L
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Adding Exciting colours to life

Colgate

ULTRA SOFT
3626 BRISTLES L

1| \\ W L

Colgate
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Smiles Affordable for Everyone

Colgate

== Colgate

=2 Colgate

=z Colgate
= Colgate —

==z Colgate

Colgate Star e

. 5 o

Toothbrush @ Rs 10 ﬂ

=== Colgate
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Body Washes to add to your
“Glamour”

Palmolive

Feel Good & Feel Glamorous
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Key Growth Drivers

Engaging
with o Strong
, Winning on ,
Innovation consumers to professional
. the Ground ,
build our partnerships

brands
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Impactful Consumer Engagement Programs

Scholarship Collectibles Learn & Win Oral Health Month

FPIEEI
MAG\CA JUN..;_E
> 43

» SAFAR| ‘;L‘ "

GIVE A MISSED CALL ON

Free video/audio courses worth 7999%/- col ate' . 1800 4197 575
~ inside every pack of 100g and above. g Collect all 3 packs today! TO FIND A DENTIST NEAR YOU
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Scholarship with every CDC pack

Colgate

N’

Real Winner §to”ri’
Real Impact '.{”

A
¥

IMC Idea — ‘Padho
aur Badho’ (Learn &- |

Progress)

Something of worth

to every consumer —
40mn Education
courses from Byju’s /* £

Stron, Q
Te ee!/: >

' FREE"EDUCATIONAL
ey COURSES WORTH ¥999/-

INSIDE EVERY 100g PACK AND ABOVE.
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Collectibles on pack
Magical Safari Advetur_

- FREEI

MAG ICAL JUNGLE ¢.°°,

é.;,ﬂ-‘ 7; SAFAR\ :h;\ " a

VS

MAGICAL
JUNGLE SAFARI

Colgate
N

Collect all 3 packs today!
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New Max Fresh Relaunch

=

Xtra =
freshness ¥
like never
before

Intense
Freshness

Prevents bad
breath

Taste | like
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Translating to Smiles thru’ Digital

@ Colgate India . @ Colgate India

Spread some smiles to make a happy Pongal even happier. Share this post
with vour friends and family
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Providing Dental Advice with
missed calls..

_Colgate Syl Lo}

INDIAN
# B8 “hHE pE aH
Raiil § Faed® Fagdd Hese
MEDIA AWARDS 2017
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Retailer Engagement on
Toothbrushes

Exclusive Limited Edition Virat pack before IPL Season

A 4 Win a Chance to Watch a Match™

P irade proa waly

. » «f Toothbrush Brand*
India’s I Recommended by Dentists
ecord forthe fastest ODI,
ns from 52 balls).
|
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Exclusive Virat Packs

Colgate Super

FLEX!

Colgare Super
(olgale\
b 1 ._.._"—* "

Colgate \ Super ..
FLEXI .

‘ Colgate

Colgate \\ Super
FLEXI
Colgate "

T ———

SPECIAL OFFIRI 19+ 21
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Changing Habits through Digital
campaigns

Office copy Home copy Call to action copy

Yol TS f

67 MN Impressions
14.1 MN Views
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Key Growth Drivers

Engaging with
consumers to Winning on
build our the Ground
brands

Strong
professional
partnerships

Innovation
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Superior In-store Execution
Swarna Vedshakti

- b A

re ?

; :MI 1‘*37@

Colgate
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Superior In-store Execution
Swarna Vedshakti

In hery

N Ce nlgare'e-;,,, Cm'gn
Colgare' Y ?
Corgare')m. n.m
2 Colgate ' T | :

)CaIgBIE' @ﬁ«
e ""\1.

ulqare' ), colgate j m —’fm
rﬂ'm Colpate

e

;mrﬂ e b i
mA M RSt e
2 . .

1

iy &

/

£

/7

|
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Superior In-store Execution
CDC Collectibles

7

W Hoilicks §

|

|

""ﬁ."'ﬁ--'-—.*

r e Y AARA XL
Q{ ;.,_a&l“"?"
’_
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Superior In-store execution
Cibaca Vedshakti

S A NN Bl
ACHTH VG0 AL ML 110052
Mab: 9582087408

9213624600
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Superior In-store execution
Colgate Neo
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Superior In-store execution
Colgate Active Salt

Colgate
N’

—

‘Il-. —S—

5 @l s Cuadigy e Beee
£rbane aws o aany

T2

ot Wt s L
g e as 0y
]

I

&
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Consumer Engagement on CAS

Celebrating Tamil culture with Thirukkural Tribute Truck
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Superior In-store execution
Rs 99/- packs In Modern Trade

,,m:‘l" . e A TIPS “.
R v HE & !
5‘.
o
w,q, ‘UI “n“* F'rr.lu. ]
,;"s .i:" ne
,_q 'Nﬂ {1 IL'L u, :
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Reaching out to millions
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Increasing distribution & availability

No. of vans in Rural

h

2012 2017

Invested behind infrastructure
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Key Growth Drivers

Engaging with
consumers to Winning on
build our the Ground
brands

Strong
professional
partnerships

Innovation
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Partnering with the
Indian Dental Association

Continuing dental education

programs in 450 IDA

T Sacom
: 1B
‘ " -JEI(i
‘-“l 5‘“ =

S 3  ""' 4 | branches

| National & State conferences
IDA-Colgate Scholarships
Oral Health Month

IDA seal on Colgate products

Enhancing engagement & education with 40,000 + IDA dentists
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Leading to Win

Working with our Community

Colgate
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Oral Health Month

| Colgate YL 4

ORAL HEALTH MONTH

KEEP b
SM INDIA

WH'N F
REE DENTAL CHECK-Ups*

Give a missed call on

Colg:

Colgate

'1 BRAND RECOMMENDED BY DENTISTS

Colgate
N’

1800 266 1255.

35,000+ dental clinicsin OHM vans in 25+ towns
1300+ towns

[ AY | f‘:.“
2 Day Dental camp for Mumbai Taxi Drivers at Mumbai
International Airport
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T Bright Smiles Bright Futures

BRIGHT FUTURES

3.2 MM

.T..“... N8G50 °
Al mphen o e

6.9 MM

49.1 MM
B A B A i
150.6 MM

A B R B ATERY I R I ATERY B i

Over 150 million school children contacted across 327,000 schools in the
last 40 years

Colgate Slide 77
N’




Working with NGO Partners

Addressing Inequalities - Payroll giving program
to support education and nutrition for children
affected and infected by HIV.

NETWORK IN THANE BY PEOPLE
LIVING WITH HIV

\ Seva Mandir
) Rt

.y

Conservation of Natural Resources,
Vocational training for self sustenance of
villagers, Girl child empowerment

Program for Social & Economic
Empowerment of the underprivileged &
marginalized Youth
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Save Water Program

Initiative with NGO -Water for People

- an initiative to access drinking water,
water for sanitation and promoting of
hygiene in villages

- Partnered with NGO for water starved §
villages of -
*  West Bengal
* Bihar
. Maharast}‘tra
A
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Save Water Program

Partnership with Metro C&C for Save Water Program
Colgate METRO
5[] .

Join Us!
Turn off the tap while brushing.

On purchase” of select’ Colgate packs,
we will contribute ¥10/- per pack to
support save water initiatives of communities.

Contributions to help facilitate the water connections in village households of Amravati
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[ *:'4

. ' 1 3 l ‘.\ﬁ:‘\. f A \ n ¥ 1l | ‘ 3 .
e LD O A S o
Mk.’a ol "{-ﬂ‘ 0 - : F SR
Asia Book Record for “Most People Brushing their Teeth together “
23,615 people brushing at the same time at SRU Grounds, Chennai
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Agenda

‘ Overall Performance
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Net Sales

10 yr CAGR -11%

4,000 - 3,955 3,951

(Rs. Crores)
4,500

3,838
3,545
3,500 -
3,000
2,500
2,000 -
1,500
1,000
500 - . _

2008-09 2009-10 2010-11 2011-12 2012-13 2013-14 2014-15 2015-16* 2016-17* 2017-18*

*Numbers are restated as per Ind AS
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Gross Margin

62.9 A.z
61.5 o
\./62.6
60.
2
\./

2008-09 200910 201011 201112 201213 2013-14 201415 2015-16* 2016-17* 2017-18*

*Numbers are restated as per Ind AS
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PAT

10 yr CAGR - 11%

(Rs. Crores)
700
650 -+
600 -+

550
500
450
400
350
300
250
200
150
100

50

2008-09 2009- 10 2010-11 2011 12 2012- 13 2013- 14 2014-15 2015 16* 2016- 17* 2017-18*
*Numbers are restated as per Ind AS
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EPS

10 yr CAGR - 11%

24.8
21.4 21.2
19.8 20.6
18.3
16.4 I I

2008-09 2009-10 2010-11 201112 2012-13 2013-14 2014-15 2015-16* 2016-17* 2017-18*

*Numbers are restated as per Ind AS
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DPS

10 yr CAGR - 14%

14 14
13 12
I I | |

2008-09 2009-10 2010-11 201112 2012-13 2013-14 201415 2015-16* 2016-17* 2017-18*
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Well-poised to continue to grow
shareholder value
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Lets Talk
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