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Disclaimer

This Presentation and its related publication, release, webcast or communication (together the “Presentation”) is for general information purposes only.
This Presentation does not solicit any action by Colgate-Palmolive (India) Limited (the “Company”) based on the material contained herein. Nothing in
this Presentation is intended by the Company to be construed as legal, accounting, investment or tax saving advice.

This Presentation includes statements that are, or may be deemed to be, “forward-looking statements”(except for the historical information). These
forward-looking statements appear in several places in the Presentation and are based on certain expectations, assumptions, anticipated developments
and various other factors which are not limited to, risk and uncertainties regarding fluctuations in market share, earnings, market growth, intense
competition and the pricing environment in the market, consumption level, ability to maintain and manage key business stakeholders and external
factors having impact on the conduct of the business not limited to inflation, currency fluctuations, climatic changes, political and regulatory
environment, Government policies and changes in international oil prices etc.

The Company, therefore, in no way assures, represents, warrants, guaranty, undertake, express or imply, given that such statements, views, projections
or forecasts are correct or that the objectives of the Company will be achieved as contained in the Presentation. The Company’s actual results of
operations, financial condition, stability, liquidity, and the development of the industry / business sector in which the Company operates, may differ
materially from those suggested by the forward-looking statements contained in this Presentation. The Company may alter, amend, modify, revise or
make necessary changes in any manner to any such forward looking statements contained herein including but not limited to oral forward looking
statements as may be required from time to time on the basis of any subsequent developments, conditions, circumstances, information, events or
otherwise.

The Company expressly disclaims and does not assume or undertake any obligation to update forward looking statements to reflect the events,
developments or circumstances after the date of the Presentation. Neither the Company nor its affiliates or advisors or representatives nor any of its or
their parent or subsidiary companies or undertakings or any such person's officers, directors or employees guarantees that such forward-looking
statements and its assumptions, including oral or implied, are error free, lacking omissions, fair, accurate and complete nor does either assume or accept
any responsibility for such forward-looking statements in future or the actual occurrence of such projections or forecast based on such forward-looking
statements.

This Presentation should not be in any manner whatsoever construed as an approval, acknowledgement, confirmation or acceptance by any statutory or
regulatory authority in India including the stock exchanges in India. The material contained in this Presentation is subject to change without notice and
past performance and historical trends or information is not indicative of future results.

This Presentation is for information purposes only and does not constitute or should not be construed as an offer / invitation for sale or subscription of
or solicitation for any securities of the Company. Investors are cautioned to exercise diligence before taking any investment decisions or otherwise and
Company assumes no responsibility for any loss or damage suffered due to any decisions made on the basis of this Presentation.



Financial Strategy
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Financial Results
Q4 2016-17
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Net Sales

®s. Crores)
1,200 -
1,180 -
1,160 - +3%
1,140 -
1,120 -
1,100 -
1,080 -
1,060 -
1,040 -

1,020 -

1,000

Q4 2015-16 Q4 2016-17
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Gross Margins

56.0% -
55.0% -
54.0% - 130 bps
53.0% -
52.0% -
51.0% -
50.0% -
49.0% -
48.0% -
47.0% -
46.0% -
45.0%

Q4 2015-16 Q4 2016-1/7
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Advertising

13.0% -
12.0% -
24% growth
11.0% -

10.0% -

8.0% -
7.0% -

6.0% -

5.0%

Q4 2015-16 Q4 2016-17
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EBDITA

20.0% -

15.0% -

10.0%
Q4 2015-16 Q4 2016-17
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Profit After Tax

160
140 -
-0.5%
120
100

30 -

20 -

Q4 2015-16 Q4 2016-17
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Summary Q4 2016-17

+3% growth
+130 bps increase

+24% growth

219% to sales

-0.5% decline
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Financial Results
FY 2016-17
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Net Sales

(Rs. Crores)

4,400 -
+4%
4200 -
4000 -
3,800 -
3,600 -

3,400 -

3,200 -

3,000
2015-16 2016-17
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Gross Margins

56.0% -
55.0% -
54.0% -

53.0% -

52.0%

2015-16 2016-17
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Advertising

12.0% - 0
14% growth 11.4%

10.4% /

11.0% -

10.0% -

9.0% -

8.0% -

7.0% -

6.0% -

5.0%

2015-16 2016-17
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EBDITA

23.0% -

21.7%

22.0% -

21.0%

21.0% -

20.0%

19.0%

18.0%

17.0%

16.0%

15.0%

2015-16 2016-17
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Profit After Tax

(Rs. Crores)

+2%
550 - / 561
550
500 -
450 -
400

2015-16 2016-17

*PAT before tax reversals for 2015-16 & 2016-17 respectively
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Summary FY 2016-17

Colgate Palmolive India Limited
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+4% growth

+40 bps increase

+14% growth

219% to sales

2% growth




It has been a challenging
environment
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Continuous focus on our
strategic Initiatives
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Key Strategic Initiatives

Engage to build our brands
Innovation for growth
Effectiveness & Efficiency

Leading to WIn

WINNING
ONEFHE
Colgate Palmolive India Limited Slide 20 GROUND



Toothpaste Volume Market share

Colgate
57.0 57.4
s45 >>:6
52.2 23.3 52.7
48.8 49.4 5 9X
25.1 24.6
22.8 22.6 23.3 23.5 22.8 .
21.3
19 191 Competitor 1
Competitor 2
oo 137 148 140 434 q34 139 7
11.9 12.2 : _
Competitor 3
| | 66— B4 ﬁ—GT —13 | s |
2007 2008 2009 2010 2011 2012 2013 2014 2015 2016
Colgate Palmolive India Limited Slide 21



Toothbrush Volume Market share

47.3
44.4 Colgate
42.8
423
39.8
35.9
33.4
17.8 Le 18.4 18.2 174
14.8 146 Competitor 1
11.4 11.9
Competitor 2
10.7
. 9.3
i ca 7.2 7.2 67 7.5 .
2008 2009 2010 2011 2012 2013 2014 2015 2016
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India’s Most Trusted Brand
6" year in a row!

orthefirsttimein17
vears, people’strust
declined across
business, media,
government, and
NGOs. Thiswasthe
conclusion ofa Harvard Busiriess
Reviewstory based on Edelman
Trust Barometer’slatestsurvey
reports. Evenasthesurvey was
conducted late last year, from
October13th o November 16th
(tillaweek after demonetisa-
tion), India emerged as the most
trusted nation in termsofinstitu-
tionsamidst a “global implosion
oftrust”. tmay be ‘meta’ touse
onesurveytointroduce another,
but theresultsof Brand Equity’s
Most Trusted Brands 2016
provebrandstooregainlost faith.
Eitherthator consumersarere-
y rightdown toforgiving.
How else toexplain Samsung’s
rise from16to2inayearof
rampant bad publicity? Nestle's
Maggiwon consuumers back; it

three years.
Forall the chatteraround
Swadeshiand Baba's word over
allthingscommon-sensical, this
survey alsoproves how difficult
itwill be toshake Colgateno
matter how much Kanti(shine)
their herbal toothpastes promise,
Messagingand social mediaapps
like WhatsAppand Facebook de-
butingin the Top 100 signals their '
potential to controlnarratives. ’ > ‘
Thisreport isalsoareality [51 0

check forany Bansal, Bezos, or J
Bahl, whoplanstobes /
the Indianretailrace. B! [6] 1
soared from27to 14 this - 7
evenas Amazon, Flipkart, and -
Snapdeal languish outside the |
Top100.Trust n'tcomeina o
package deal with high valuation, -
o mOL
Thatsald, this year'sresults ! i
provenothingisirrevocable. s | (810
Noteven consumertr r
therefore, there's still by p y
brands whose pride suffe [9]
through2016. 7

JRF EXCEL...

Source: Economic Times , Brand Equity Annual Survey
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Endorsed by top Indian Celebs

7z

Colgate \\IAIIf-II |B-|'-' :
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FEATURING (s
SONAM KAPOOR & ARJUN KANUNGO v

P }
#SmileTolmpress q

g Cazns
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And we are Investing
to Grow
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Key Growth Drivers

Innovation

Engaging with consumers to build
our brands

Winning on the Ground

Strong professional partnerships A
iRl

ONEFHE
GROUND
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Continued the momentum In
2016.....
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Establishing new sub-segments

New Colgate Kids toothpaste for 2-5 year olds

o poesw o Fonr Ait

Clini ca//yPraven Cavi, ty&fﬂamelﬁrated on

Colga(e D

(a// mca//yProven Cavi ty&fnamell’ratect on

-avity Toothpaste fo

C’o{gate

(q// mcal/yProven Cavity & Enarmel Protection

C'olgate 4

vity Toothpaste fol

fg?ﬂf

Fun filled exciting animal characters
wnfu’dmc.

ONSFHE
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Combining technology & goodness of
natural ingredients

Frr it sty Tirer £F pr iy

ST Sersititty frotection ity Frove: My )% Clove Essence"*\

C olg

Anticavity Ibothpaste

( i'-: 247 Sensmwty Protectlon | Clinically Proven Relief
¥ v Reaches All Areas of Teeth

Q0 v Removes Pla que

ouUy / Whitens Teeth

First Sensitivity toothpaste with Clove
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Latest Innovation on MaxFresh

Maxfresh Power Freeze

Blue Gel Anticavity Toothpaste

Colgate

L g AL S e =

505 === POWER FREEZE

FRESH BREATH FOR HOURS
— W31

Delivering an intense experience through flavor,
pack & aesthetics
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Made In India, Made for India

Colgate Cibaca Vedshaktli

P i e

iIngredients
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Strong Local Innovations

SuperFlexi Black

India’s first value-tier ‘black’ toothbrush
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Specilalized Offering

Colgate Al

Superior Cleaning &
Long Lasting Bristles

WINRING
ONSFHE
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Building new sub-categories online
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Exciting new Flavor in Plax !
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Personal Care Innovation

| SVE€tsT
Palmolive

AROM A‘ |
Absolute Relax
Shower Gel * with Ylang Ylang
Essential Oil & Iris Extract

STRAWBERRY HEAVENLY
VANILLA

FRESH
EXFOLIATING BODY WASH

— P —

g Packaging Innovation

Product Innovation

FOR PALMOLIVE
B & FoAv PUMPS ONLY o
F REFILL & % REFILL &
SAVE = 120 L SAVE=70"
Palmolive

NATURALS
AAAAAAAAAAAAA

22 F Jydtlat
Palmolive

NATURALS
LIQUID HAND WASH

Irresistible Softness 8 %
with. _
5
5

nnnnnnnn
oooooo

Palmolive
FOAMING

HAND WASH :

HYDRATING JS8
o

REMOVES G

sssssssss
O

nnnnnnn

ml x :

HandWash Refills
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And 2017 1s no different !!!
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Advanced technology + Never seen
before aesthetics

Introducing Slim soft
Advanced

JI !
with
FLEXIBLE
DUAL CORE

Bristies /// S
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Tapping the “Bottom of Pyramid *
Opportunity

Colgate TAR ’

i =% Colgate:
‘India’s #1 . 0 MEDIUM 2
=z Colgate
: BE— . _— i | R == Colgate: T

=z Colgate

=== Colgate:

=i Colgate:

E “

= Colgate

Introducing Colgate Star B

I

I

;

= Colgate

ss

& Colgate

Entry Level Toothbrush e,

== Colgate:

Bundle @ Rs 12 e

=z Colgate

[
it

;
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Innovating across Categories

Exciting new Men’s range of
Bodywashes and Shaving foams

§ f § PALMOLIVE
PALMOLIVE | PALMOLIVE PALMOLIVE i o
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Naturals Segment

Watch this space for more......
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Key Growth Drivers

Innovation

Engaging with consumers to build
our brands

Winning on the Ground

Strong professional partnerships A
iRl

ONEFHE
GROUND
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Impactful Consumer Engagement Programs
every Quarter on the biggest Brand

Q1 : Q2 : Q3: Q4 :
Scholarship Collectibles Learn & Win OHM

Colgate FREE| MAGICAL SEA WORLD

- KAATO, KHELO
" AUR SEEKHO.

COLLECT KAROC CHAARD PACK.

GIVE A MISSEL ON
1800 4197 575
TO FIND A DENTISTNEAR YOU
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Impactful Consumer Engagement
Programs - Scholarships

WIN SCHOLARSHIPS WORTH 1 LAKH™Y

CALCI-LOCK Protection

0 Dental Cream grkavlry Toothpaste

Padho aur Badho
8.4 million

] : ) - T~ . re
colgate' / QS\[GQTQTU 'Qj/-rrg'j Sci\olurs'ni? Uprar
‘ l L = il Y T

S —

o 5 . r)ifi ;!ﬂ.: :
Colgate’ ESFeq (X151 @ﬂg{

|  Padhoongi aur
L Badhoongi

eiRll2l Hal
AHRIN atial

Hafsa Farzeen
Colgate Scholarship winner - Bangaluru,

AK

) s
1¥60-
0300
rection NY—
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Impactful Consumer Engagement
Programs - Collectibles

MAGICAL SPACE ADVENTURE."
JUST CUT, PLAY AND LEARN.

Innovative offer - Turning Colgate packs into toys

—_— -

B~ FREE! MAGICAL SPACE ADVENTURE INSIDE = /4 :

Buying
Often
COLLECTALL 3 PACKS TODAY.

*Free Magical Space Adventure available with Colgate Strong Teeth 50g, 100q, 2009300g nd 5009 packs till stockslast.
Refer padks for more details. Packs without promo also available. Creative visual izati
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Impactful consumer engagement
programs - Learn & Win

LEARN & Win with Colgate packs

Colgate " Popular Dances of India »_
- 455
ur Nati Bih

Factoids printed inside the Pack

B ol aw), s sl v T8
ST 30.11.2016 70 7=, 1IPSOS WAT Fenfter xvee & whvere foy Ravtders w0t wf 2018,

Highest Ever Participation
In an Engagement program!
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Leveraging Digital to Engage with
Consumers = Visible White

3 Phases of Thematic Shine Song

VISIBLE
Colgate [l e corgare Vit Colgate WHITE

- “\Q s Shins Sy

s s ‘ '~ "} fé\v ‘ SONAM KAPOOR & ARJUN KANUNGO v . / \ )
— | ‘ / \ — § #SmileTolmpress ‘/

Phase 1 Phase 2 Featuring Youtube Phase 3 Featuring Sonam &
Featuring Sonam Kapoor Sensation Shraddha Sharma Youtube star Arjun Kanungo
6.6 million views 6.5 million views >10 million views
All phases supported with

Contextual Beauty Viogger Contextual Content Twitter Amplification

Content Seeding Campaigns

] Sonam Kapoor (@sonamaka
- “Shine like an evemng star” Watch
's version of the Shine
Song for Colgate Visible White:

HAUTCRETY

(" ‘. Colgate Visible White -The Shine Song Feat Shrad...
Here's Shraddha Sharma's super cool rendition o
Colgate Visible White 'The Shine Song' along \ ..-|th super

Jeal. Hope this makes you smile guys...

Slide 4/


../../../../Desktop/Total VW/Review/LT Update/COLGATE MUSIC VIDEO 29.02.16 ENGLISH.mp4

Leveraging Digital to engage with
consumers — Sensitive Clove launch

Partnership with Digital influencers shared
celebrity chefs to create their experiences on

Clove ice cream based social media
recipes

Co created “Clove” flavored
Ice cream with Baskin
Robins

i eee = foodiliciousfoodie =
a sanjeevkapoor 2, foodiiclousiondie [Ty |

45 likes
Presents

A hint of spice
AND EVERYTHING NICE.

foodiliciousfoodie Clove Candy Crunch

Fact: Clove helps with toothache!

' e You can alleviate the pain of sensitivi

by using Colgate Sensitive Clove
toothpaste.

So leave behind all your worries and
gorge on to the Flavour of the Month,
only at Baskin Robbins!

@ Q (9 #BaskinRobbins #Colgate #lcecream
#Sweet #Swe tT oth #Col Id
SENS/ﬂVE #PhotoOfTheDay #Eee
P 280 views / ) Add a comment
sanjeevkapoor Here's my new recipe - Clove Candy ‘
Crunch ice cream cake in association with Colgate
Sensitive Clove and Baskin Robbins. The best... mor:

A Q © O
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Leveraging celebs to engage with
consumers — Max Fresh

Pre-launch Buzz on Social Media

In-store
WANTTO KNOW THE SECRET
BEHIND RANVEER SINGH'S
INFECTIOUS FRESH ENERGY?
Q] g Smeeth _Hone ‘
{ &
1}
w s ¥
7 Ya o ” y
#PowerFreeze _ &8
TS

7 p @QJ \
e ) . y Y ( -
'Meet Ranveer Singh! % ‘

% Interested | + Going | | ®Invite =/ Edit e

* :
- come chill with Ranveer Singh as
hesharesmeseaetofhtskyfmstms!h

Dates MOnday, 22nd Augur, 2016 3
Tiene: 2 prm ofwirds « Vienue: Oberol Mail Coregacn.

RSVE Mashenirs Kadbans - CiiM
Ryt s atture @ Uem com « M «51 T50M07T 2441

Max Fresh

LU e
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Key Growth Drivers

Innovation

Engaging with consumers to build
our brands

Winning on the Ground

Strong professional partnerships A
iRl

ONEFHE
GROUND
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Increasing Distribution & Availability

gate available in 5.8 MN outlets
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Increasing distribution & availability

No. of vans Iin Rural

1014

3X

340

2012 PAONS

Invested behind infrastructure
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Superior In-store execution
Cibaca Vedshakti

Add 499, MANGLAK £04),

= :‘ MI’/I///IMIIM‘ VELHI-H0092 “
GANPATI NARANG STORE “5:
9213624800

5 “'T;T&M"

-
=8

on'T;

Nature's Power'to Keep,
Dental Problems Away’

»

P

s
e e

et v

e A= =

7 / =
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Superior In-store execution
Al Toothbrush

i
o\

=
N
¥

-~
— - -
- e pons
Bt R Ry
w—nd SRS W - e
="l -

—
;—-5:'”/' " -
e S . -
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Superior In-store Execution
CDC Collectibles

R A
= Ivi
ORE I /" | GENERAL STORE

a ,_‘:4;1 3 J g
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Key Growth Drivers

Innovation

Engaging with consumers to build
our brands

Winning on the Ground

Strong professional partnerships A
iRl

ONEFHE
GROUND
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Partnering with the
Indian Dental Association

Continuing dental education
programs in 450 IDA branches
National & State conferences
IDA-Colgate Student
Scholarships

Oral Health Month

IDA seal on Colgate products

Bright Smiles Bright Futures

* X Y

Enhancing engagement & education with 40,000 + IDA dentists T4

Colgate Palmolive India Limited Slide 57



Huge Headroom for Growth
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Penetration

T T
250MM

consumers do
not use
Toothpaste

URBAN RURAL

Source: Indian Readership Survey (HHs), IMRB**
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Consumption

Per Capita Consumption (gms)

Market size
increases by 1.3X
if PCC reaches
China levels

Philipines \__;\‘-,.‘.’f
Source: Market Analyzer Nov’16 wg@h’gG
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Leading to WIn

Working with our Community
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JEEVIKA

® To leverage women’s role as change agents to influence oral care habits

® Socio-economic empowerment of rural poor through Sustainable
Community Partnership in Bihar

® Working towards to key aspects of rural livelihood enhancement and
vulnerability reduction, covering more than 40,000 households every mo

D
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Oral Health Month

ORAL HEALTH MONTH

i =

® Over 34,000 dental clinics in 1300+
towns- our largest run on ground
activation

Give a missed call on -
1800 266 1255. ® OHM vans In 25+ towns

® Dental check-ups in 75+ MT stores

#1 BRAND RECOMMENDED BY DENTISTS

INET
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BRIGHT SMILES,

Bright Smile Bright Future

0.45 Mn

3.2 Mn

6.9 Mn

49.1 Mn

® Over 142 million school children contacted ;‘
- INNING
across 327,000 schools in the last 40 years ONSHHE
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An Employability linked Skill Development Program for Social & Economic

Empowerment of Youth

Youth from less privileged families and marginalized communities in urban

slums & rural areas

Candidates certified in 2016-17 - # 202
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Save Water Initiative

Colgate India

. Colgate
Home Q . iy Pub 2ed Fuse India [2 at7:40am- @
This World Water Day. learn how you can contribute your bit to SaVing
ﬁ water. #EVBWDrOpCOUntS

SI\VE

Colgate V. Colgate &

v Make

|
Colgate

CHRLENMATES

Turning off the tap whil
you shampoo can save
to SL of water.

: Turning off the'tap
while you brush can -
save 10L of water. v B

//every drop
- count.

Turn off the tap while you brush.
N/

S/\VEW y
WATER -

o Every Drop Counts

Let’s celebrate the Water Heroes of India.

. Save Water #EveryDropC
Colgate India

__|
(| water for people

e

Did you know, a leaking tap can waste upto 1000L of water in
a month? This World Water Day, learn how you can save
water because #EveryDropCounts

--------

Tap to open

Save Water — Social Media
awareness drive

I
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Working with NGO Partners

RN lllllllllllml """"

Addressing Inequalities- Program to
support education and nutrition for
children affected and infected by HIV.

NETWORK IN THANE BY PEOPLE
LIVING WITH HIV

Conservation of Natural Seva Mandir
Resources, Vocational training

for self sustenance of villagers, A4 Hf+ev
Girl child empowerment.

Providing quality education to

Pratham underprivileged children;

Every child in school and leaming well Program ‘Read India’- improve baSiC;"}«.‘-! db V)
reading, writing and arithmetic skil ”t |
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We continue to deliver long
term sustainable growth
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Net Sales

(Rs. Crores)

4,132

3,955

4,288

3,545
3,500

3,084
3,000
2,624

2,500 —
2,221

1,962

1,695

1,473
1,500

1,000

500 -

2007-08 2008-09 2009-10 2010-11 2011-12 2012-13 2013-14 2014-15 2015-16

* Numbers per old IGAAP
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Gross Margin

(%)

66.0 65.2

64.0 /
_— 63.8

62.0 62.9
60.7 6
——

60.0 60.4 T 59.
ST

58.0 -

2

6.0 56.3

54.0 -

52.0

50.0

2007-08 2008-09 2009-10 2010-11 2011-12 2012-13 2013-14 2014-15 2015-16 2016-17

AR o

ONETH
GROUND

* Numbers per old IGAAP
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540
497
446

(Rs. Crores)

600
559

550

500 —+—

450 423
403
400 +

350

290

300
250 — 232
200
150

100

2007-08 2008-09 2009-10 2010-11 2011-12 2012-13 2013-14 2014-15 2015-16 2016-17

* Numbers per old IGAAP
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EPS

- 21 21
20
20 +
18
16
16
15
15
11
10 + 9
| I

2007-08 2008-09 2009-10 2010-11 2011-12 2012-13 2013-14 2014-15 2015-16 2016-17

(Rs.)

* Numbers per old IGAAP
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DPS

(Rs.)

14 +

14
13
12 +
11
10 +
8 8
7
6 1
4 .
2 1

14
12
| | | | |4|

2007-08 2008-09 2009-10 2010-11 2011-12 2012-13 2013-14 2014-15 2015-16 2016-17

* Numbers per old IGAAP
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Well-poised to continue to grow
shareholder value
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Colgate Palmolive India Ltd

years of trust

Spreading smiles across India for 80 years.
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Lets Talk
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